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The Tourism Industry in Hampton Roads

Hampton Roads offers numerous attractions that draw visitors to the region, including the
oceanfront and many historic treasures. The region also hosts world-renowned theme parks,
sporting events, festivals, and cultural events, as well as performing arts, concerts, and con-
ventions that support its tourism industry.

Tourism expenditures are an important part of the region’s economic fabric as it, in addition
to the defense industry and port activities, accounts for the lion’s share of new dollars flow-
ing into Hampton Roads. The outside dollars generated by the tourism industry are essen-
tially an “export” of the region’s amenities, sustaining the regional economy through indirect
and induced investments.

Leisure and hospitality employment has slightly increased its share of employment over the
years, indicating that it has been outpacing the regional economy, however it dropped signif-
icantly in 2020 due to the impacts from COVID-19, which heavily affected the tourism indus-
try. It is difficult to determine the exact share of employment in leisure and hospitality that
derives from tourism, but the density of employment in those industries is higher in Hamp-
ton Roads than in many of the region’s reference metropolitan areas.

Estimates made for the Virginia Tourism Corporation indicate that tourism spending
reached a new peak in 2019, with Hampton Roads hotel revenues surpassing their 2007 in-
flation-adjusted peak handily for the fourth year in a row. This was due to both the recovery
from the Great Recession across the nation and efforts across all tourism destinations to at-
tract visitors. Following record highs in 2020, it is clear that the pandemic had a chilling af-
fect on the tourism industry, which is sure to be reflected when 2020 tourism spending data
is released.

As the national economy recovers from the COVID-19 pandemic and regains strength, it
should help increase tourism expenditures in Hampton Roads, given no additional stay-at-
home measures are issued that bars travel and therefore spending in the region. Many of the
indicators included in this section do not have pandemic impacts because of lags in data
availability.
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Figure 5.1 Employment in the Hampton Roads
Leisure and Hospitality Industry
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Figure 5.2 Employment Share of the
Leisure and Hospitality Industry
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Figure 5.3 Hampton Roads Seasonally and Inflation-Adjusted
Taxable Hotel Sales
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Figure 5.4 Tourism Expenditures in Hampton Roads
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Figure 5.5 Local Tax Revenues from Tourism in Hampton Roads
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Figure 5.6 Room Supply Growth in Hampton Roads and U.S.
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Figure 5.7 Total Hotel Revenues in Hampton Roads
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Figure 5.8 Room Revenue Growth in
Hampton Roads, Virginia, and the U.S.
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